Minneapolis, August 25, 2020

Radisson Hits Miami Beach with an
Oceanfront Hotel Signing
Radisson Hotel Group today announced the signing of Radisson Hotel Miami Beach. The hotel will offer 216 guest
rooms and suites. With its exceptional oceanfront location, guests will have endless opportunities to relax in the
outdoor pool or walk around the beautiful butterfly garden. Those looking for more entertainment can visit the
sundeck, which will host special events and poolside barbeques. Prior to opening its doors in Q4 of this year, the
property is undergoing a multimillion dollar renovation to further enhance the guest experience with state-of-theart amenities and services.
“This hotel is a phenomenal addition to our Radisson portfolio, serving as a top destination with stunning oceanfront
views and fantastic amenities for every type of traveler,” said Phil Hugh, chief development officer, Americas,
Radisson Hotel Group. “We are excited to see our growth in Miami with this hotel opening just a few months before
the opening of the newly constructed Radisson RED Miami Airport. Our development team is working diligently to
expand our footprint in more key gateway markets, with beautiful hotels like Radisson Hotel Miami Beach.”
The hotel will have several onsite dining options, along with two bars offering a variety of beer, craft cocktails and
an extensive wine list. Those planning a meeting or celebration can take advantage of the 6,000 square feet of
event space with additional outdoor options. The hotel is also surrounded by vibrant nightclubs and restaurants
and other attractions such as parasailing, snorkeling, sport fishing and helicopter tours. Guests will be just minutes
away from two golf courses, or for those that want to hang by the beach there are options for kayak, paddle board
or jet ski rentals.

ABOUT RADISSON HOTEL GROUP
Radisson Hotel Group is one of the world's largest hotel groups with seven distinctive hotel brands, and more
than 1,400 hotels in operation and under development in 120 countries. Its signature service philosophy is Every
Moment Matters.
Radisson Hotel Group portfolio includes Radisson Collection, Radisson Blu, Radisson, Radisson RED, Park
Plaza, Park Inn by Radisson and Country Inn & Suites by Radisson, brought together under one commercial
umbrella brand Radisson Hotels.

Radisson Rewards is our global rewards program that delivers unique and personalized ways to create
memorable moments that matter to our guests. Radisson Rewards offers exceptional loyalty benefits for our
guests, meeting planners, travel agents and business partners.
Radisson Meetings places its guests and their needs at the heart of its offer and treats every meeting or event as
more than just a date on the calendar. Radisson Meetings is built around three strong service commitments:
Personal, Professional and Memorable, while delivering on the brilliant basics and our signature Yes I Can!
service spirit and being uniquely 100% Carbon Neutral.
More than 100,000 team members work for Radisson Hotel Group and at the hotels licensed to operate in its
systems.
For more information, visit:
https://www.radissonhotels.com/corporate
Or connect with us on:
LinkedIn: https://www.linkedin.com/company/radisson-hotel-group/
Instagram: https://www.instagram.com/radissonhotels/
Twitter: https://twitter.com/radissonhotels
Facebook: https://www.facebook.com/radissonhotels
YouTube: https://www.youtube.com/radissonhotelgroup
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